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SALES THAT AREN’T REALLY SALES: There’s nothing fascinating conversation he’s h Whatever
quite like a good sale at one of your favorite stores. At a rehearsal dinner, his cell phone is not my id es favmg on
a friend who saw me from across the room assumed my big smile and "09 at rush hour is enoygh ea of fun. A
mood from sunny to 4gh to take anyone’s

excited hand gestures were due to the introduction of my date. | was
@ ctually introducing my cocktail dress — a steal at $26. That said, 10% off
is not a sale. The discount must be at least twice the amount of the sales tax to get my heart
racing. And, when a store is “going out of business,” any discount less than 30% is an insult to
my inner bargain hunter.
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MANDATORY FUN: | am not what you would call a “joiner.” | don't
sing along, teams of anything make me nervous and | generally refrain
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FINE P -
ool An(ﬁINT. I'm a full disclosure kind
. prefer to lay it all out on the EXPIRATION
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: Maybe
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bSlIﬁINS:~ I should know better by now
! (zjve crisp, white shirts and soft crearyn
red sweaters. | also love red i _
: wine. | hav
° vrjsrnny beautiful tops that have only been )
once.
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POOR SERVICE: It
takes alot of Diet Coke to
keep this body going. ltalso
requires a fair amount 0
‘ bread and the occasional

cocktail. Being ignored ata restaurant an

having to forego these items makes me
don't like being cranky. Last
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cranky. And |
week at lunch, | had to ask for another Diet
Coke three times before | got one. (That day : _ ai days i
good meal reli T und ¢
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did not end well for our waiter.) A

can easily go off
beverage to enjoy

the rails when there’s no
it with.
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